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THIS IS WHAT YOU'VE GOT 01

@® DOTKOM Engineering

Logo and name did not highlight the professional service provided
by the company.

Logo is too generic. The name“DOTKOM?" is the descriptive version of
the internet extension “.com” so it will confuse customers as to what

services you provide.

So we propose to change the name to something easy to remember,
has great brand recall, and is derived from the industry the company

thrives in.
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ot

. We are neyer complacent always st'rlvmg to do better than ourwlast
project.

them
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KEY BRAND PILLARS 03

ATTITUDE

We love what we do, which is why it results in high quality work and
a can-do attitude.When others turn their heads from a project, we

choose to face it head-on with energy and fervor, striving to be better
in the process.

them
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At Weldingmen, we love complex jobs that require precision and

quality, that's why we're number one in the list of welding services
and custom fabrication.

them
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KEY BRAND PILLARS 05

INNOVATION

We know we are not the first ones to do this, but we have perfected
the craft to an artform. We learn, we innovate, and we become better.
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CUSTOMER VALUE PROPOSITION 06

CUSTOMER
VALUE PROPOSITION

Weldingmen is a young energetic team that brings passion and skill
into a centuries-old industry. They pride themselves on specialising
and perfecting TIG welding, a complex and skill-intensive welding
method that other engineers turn their heads from.

Aside from this, they also offer 3D & 2D project design drafting,
bespoke project builds, custom fabrication, and perfecting spiral
staircases, curved balustrades and handrails.

With their energy and dynamism, Weldingmen plans to elevate the

welding industry to the next level by being the best at what others
reject.

them
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HERE DID

PEGIN?
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MOODBOARD 08

NEW GENERATION

= AL
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LOGO
EXPLORATION
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LOGO EXPLORATION

—
WELDING MEN
\_____ /4

* . WELDING MEN
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% WeldingMen
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DESIGN DIRECTION
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Weldingmen prides itself on having the voracity of yout| a M
centuries-old industry. They are open to change, passic nate ‘a‘bout ,
their craft, and treats their profession like an artform.

them
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LOGO REVEAL

weldingmen
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COLOURS 13

|
a a CMYK: 100,0,0,0 CMYK: 85,50,0,0 CMYK: 60,50,20,100
- - RGB: 0,159,227 RGB: 29,112,183 RGB: 6,3,14

The new Weldingmen logo design and colours best reflect the core of
the company. The stylised W and M are positioned in a way that they

stand shoulder to shoulder, two parts of one element different only in
the hue of blue.

The lighter blue represents the youth of the company, while the
darker blue symbolises the hi-tech industry of engineering.

The type lettering simulates the classic craftsmanship of the core

industry, expressing a strong brand feel that the welding industry is
recognized for while still keeping it new, simple and flexible.
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COLOUR VERSION

m weldingmen

14
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CLEAR SPACE

m weldingmen
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MONOCHROME VERSION 16

w weldingmen
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CORPORATE LOGO / SIGN

17
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CORPORATE LOGO / MONOCHROME INVERSION
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EXAMPLES OF USE / USE FLASH DRIVE
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EXAMPLES OF USE / POLO SHIRT
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EXAMPLES OF USE / UMBRELLA >3
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EXAMPLES OF USE / FLAG
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EXAMPLES OF USE / EMAIL SIGNATURE 25

WELDINGMEN PTY LTD
Tel: 02 8033 0099
Email: info@weldingmen.com.au

5/3 Anderson St, Banksmeadow, NSW 2019 fEYQin
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EXAMPLES OF USE /| CORPORATE LETTER

WELDINGMEN PTY LTD

H Tel: 02 8033 0039
Vve I d I I-I g In e I 1 Email: info@weldingmen.com.au

5/3 Anderson St, Banksmeadow, NSW 2019

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis eget ipsum tempus,
euismod sem eu, sodales purus. Donec sed elit nisl. Vestibulum placerat nunc vel leo
convallis molestie. Ut maximus mollis ante eu fermentum. Vivamus rutrum, nunc at
faucibus vestibulum, orci est rhoncus nisl, et finibus lacus arcu aliguam diam. Nullam
scelerisque interdum tellus, vel vestibulum eros volutpat at. Sed facilisis blandit sodales.
In et fringilla metus. Aliquam erat eros, auctor in tincidunt eu, viverra vel sem. Vestibu-
lum quis dignissim urna. Praesent nulla mi, fringilla nec nibh pulvinar, pulvinar
euismod sapien. Quisque eu iaculis felis, in sagittis nisl. Nunc eget metus mi. Donec
gravida sollicitudin lectus eu pharetra.

Quisque nisi justo, convallis sodales imperdiet id, efficitur eu magna. Duis vitae suscipit
leo. Vivamus nec tellus augue, Ut a rutrum nisi. Etiam rutrum dapibus elit sed rutrum.
Duis quis lacinia felis, quis vulputate mi. Sed erat mi, blandit eget vehicula consequat,
maollis non dui. Praesent at elementum magna, vitae interdum quam. Praesent quis
maximus doler, ac luctus urna. Mauris quis risus dolor. Pellentesque mauris risus,
aliguam non eleifend non, finibus a libero. Aliquam eros dui, condimentum eu semper
in, commodo at quarm.

www.weldingmen.com.au
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EXAMPLES OF USE / BUSINESS CARDS

m weldingmen

Unit 8 /3 Anderson st, 02 8033 0099
Banksmeadow, 2019 info@weldingmen.com.au
Australia www.weldingmen.com.au

m weldingmen

Unit 8 /3 Anderson st, 02 8033 0099
Banksmeadow, 2019 info@weldingmen.com.au
Australia www.weldingmen.com.au

www.weldingmen.com.au

www.weldingmen.com.au
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SOCIAL MEDIA PARAPHERNAL / TWITTER

Home
Explore
Notifications
Messages
Bookmarks
Lists

Profile

More

< Weldingmen &
74.5K Tweets

Weldingmen &

@weldingmen

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua

Tweets

o Weldingmen & @Weldingmen - 22h

984K Followers

Tweets & replies

& http://www.weldingmen.com.au/ @ Sydney, Australia
2,191 Following

Media

Likes

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua

them

Q1 Search Twitter

You might like

TIG

@tig
Welding
@welding

Craft
@craft

Show more

Trends for you

1-Trending
#TIG
22K Tweets

2-Trending
#Welding
22K Tweets

3-Trending

Follow

28
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SOCIAL MEDIA PARAPHERNAL

- : [= Try Premium Free
in S iy o
Home My Network Messaging Notifications Me W Work } S

COMPLEX
DOES/NOT MEAN
IMPOSSIBLE

29

k Weldingmen

Mechanical Or Industrial Engineering - Mational, Mational - 91 follower

[ ]
5
[j 2]
A

Representing Australian Welders. By Welders. For Welders.

+ Follow ‘ Signup £ | See all 3 employees on Linkedin =

I Home About

Al The Australian Welding Institute (AWI) is an internationally recognised, not-for- Your dream _

profit body representing the interests of the Australian welding and fabrication Jl:lb is closer

industry. The AWI will always act in a professional manner fo ... see more
g than you

think
See all
People
See jobs
Ads m Images Documents Videos sort by: Topw
] -
Linkedin .
aa Weldingmen + Follow ===
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SOCIAL MEDIA PARAPHERNAL

C£ 10

COMPLEX

30

DOES NOT MEAN
IMPOSSIBLE

Home About Photos Instagram

About

1
()

Lorem ipsum dolor sit amet timeti ergo
sum Lorem ipsum dolor sit amet timeti
dolor sit amet timeti imeti ergo sum imeti
ergo sumi ergo sum.

784,623 people like this

781,544 people follow this

Weldingmen ©

www.weldingmen.com.au /' Contact us

More ¥ ifs Like © Message @]

Weldingmen

m 30 mins @

Lorem ipsum dolor sit amet timeti ergo sum Lorem ipsum dolor sit amet
timeti dolor sit amet timeti imeti ergo sum imeti ergo sumi ergo sum
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THANK
YOU

PROPRIETARY AND CONFIDENTIAL INFORMATION
©THEAD PTY LTD 2020



